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REPLY COMMENTS OF WTZA

In its initial comments, WTZA-TV Associates Limited
‘Partnership, the new licensee of WTZA(TV), Kingston, New York
("WTZA"), urged the Commission to add Kingston, New York as a
designated community in the New York-Linden-Paterson-Newark, New
Jersey television market. WTZA explained that designation of
Kingston will help to equalize competition between WTZA and much
larger New York City stations for carriage on cable systems in
the unitary New York ADI market, and is warranted under the
Commission’s rules and policies.

1. Nothing in the comments filed by various cable
companies shows, or could show, that designation of Kingston is
not in the public interest. Several points made by Cablevision
Systems Corporation ("Cablevision"), however, require brief

reply. Cablevision’s argument that the New York ADI is a ~
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own major participation in WNYI, a tri-state cable advertising
interconnect. As explained in WTZA’'s initial comments, WNYI
serves a sweeping geographic area covering more than 3.5 million
cable households in communities in New York, Connecticut, and New
Jersey. Using the interconnect, an advertiser can through a
single purchase acquire time on cable systems in New York City,
Long Island, New York, Westchester County, New York, Northeastern
New Jersey, and Southern Connecticut. Cablevision’s
participation in WNYI illustrates the fallacy of its claims that
various local independent stations such as WTZA do not serve
substantial portions of the New York ADI market. On the one
hand, Cablevision claims that various stations in the New York
market are too far away from each other to be treated as part of
the same market. On the other hand, however, Cablevision
gleefully peddles advertising time to the unitary New York ADI
market via the interconnect.

2. Cablevision relies in its comments on a point made by
WTZA in its opposition to Cablevision’s petition to strip the
station of its must carriage rights in the New York ADI. In that
opposition, WTZA noted that signal quality and copyright
indemnity provisions in the 1992 Cable Act could act as
"safeguards to avoid a station acquiring mandatory carriage
rights in a community to which it has no service nexus." WTZA
still believes that signal quality and copyright indemnity issues
can as a general matter serve this function. However, with its
newly-inaugurated "newswheel" format -- substantially full-time

news and information modelled on the format of CNN "Headline
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News," with a local and regional orientation -- WTZA is extremely
valuable to cable subscribers in the entire New York ADI and has
a service nexus to the full market. Thus, WTZA should be allowed
to compete for cable carriage in the unitary New York ADI market
on a level playing field with the large New York City television

stations.

The Commission should add Kingston to the designation
because it will facilitate fair competition and serve the public
interest.l
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1/ Like WLIG, WTZA believes that a waiver of the exclusivity
rules will not solve its most serious problem, which relates
to copyright liability. 1If the Commission determines that
WTZA should be given nothing more than an exclusivity
waiver, WTZA would prefer to decline such a waiver.
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